
GET TO
KNOW YOUR
CUSTOMER
EVEN BETTER

WORKBOOK



Your product or value offering
How much you charge
Your brand look and feel
Your messaging
Your content marketing strategy

Demographics
Psychographics (Actions, Interests, opinions)
Challenges they face
Pains they feel
Frustrations
Desires

Google Trends
Google Keyword Planner
Facebook Audience Insights
eBay
Amazon
Quora
Etsy
Best Buy
Overstock
TripAdvisor

A deep understanding of your audience underpins your whole strategy. It 
defines:

You want to learn about them on a deeper level. Demographics is important. 
What they do online and where they hang out is important. But what is more 
important is finding out how they FEEL.

In your audience research you are aiming to learn:

Demographics should be easy enough for you to work out. The first port of 
call if you have customers is to analyse your data. Who are your best 
customers? What trends can you see?

I have included a few exercises for you to try below to dig really deep on this one.

Other places for you to gather information include:

DO YOU REALLY
REALLY KNOW YOUR
AUDIENCE....REALLY?

pn



01.
Get out and speak to your audience. 
This is the most important and most 
effective way you will get to know your 
audience.

Start with an intention - what do you 
want to learn. Think about the bullet 
points mentioned above.

DO INTERVIEWS

What’s the hardest part about _____?

How does ____ make you feel?

When you were getting started with _____, 

what were you thinking about?

Where do you go to find information about _____?

How well does _____ solve your problem?

QUESTIONS TO ASK

EXERSIZE 1



Use the box for notes, set an intention for your
interviews and plan what questions you will ask:



02.

Search for a book, product or place that is in 
the same field as your product or offering
Go to the reviews
See what language people are using 

This really helped me______
I couldn’t believe how well this worked 
to______
This saved my life it_____

Go to a review site like Amazon or TripAdvisor. 
There might be a specific one relating to your 
industry or product.

1.

2.
3.

a.
b.

c.

USE REVIEW SITES

EXERSIZE 2

USE THE BOX FOR NOTES, WHAT DID YOU FIND, WHAT WILL YOU USE



03.
Another valuable place to find out what your 
audience is really feeling. Find a facebook 
group that your audience is part of, or that is 
close to your field.

Search ‘Help’ in the search bar of the group.

See what comes up. This will give you an 
insight into what people need help with.

FACEBOOK GROUPS

EXERCISE 3

USE THE BOX FOR NOTES, WHAT DID YOU FIND, WHAT WILL YOU USE



FREELANCE MARKETING 
CONSULTANT

KATE CLARKE

Would you like to move away from that
nagging guilty feeling at the end of every
week that you've not posted nearly as
much content as you wanted to?

Would you like to focus less time on your
content and more on your clients?

I can help you go from disorganised and
disjointed to having a consistent flow of
content week in and week out.

My 5-step content and social media
management package helps you to create
content that is aligned with your purpose,
brand and audience. And I take care of all
the icky content creation and scheduling
so you don't have to lose hours faffing on
Canva or your website.

I can help you:
Plan your content based on your audience
needs and what is working
Repurpose your content so you don't need
to reinvent the wheel every week
Schedule and measure on your social,
email and website every week.

HOW YOU CAN 
WORK WITH ME

NEED 
MARKETING 
SUPPORT?

Email me to arrange a discovery call kate@kateclarkemarketing.com



www.kateclarkemarketing.com
kate@kateclarkemarketing.com
@kateclarkemarketing


